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The Influence of Relationship Marketing On Brand Equity of Bank(study case: branches of
sepah bank in Isfahan)
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Abstract

Service-oriented organizations, such as banks, increasingly apply relationship marketing to enhance
their brand management practices, such as brand loyalty and brand image. This in turn creates an
identity for their brand name and adds value to it. The main purpose of this study is to investigate the
influence of relationship marketing on Brand Equity in the sepah bank. This study also examines the
influence of the dimensions of relationship marketing (trust,bonding ,communication , sharedvalues,

empathy and reciprocity) on the development of Brand Equity in sepah bank. Social exchange theory
underpins this examination of the relationship between relationship marketing and Brand Equity. This
study is applied and implemented cross-sectional survey. The sample comprised special customers
from branches of sepah bank in Isfahan. For analysis we will use of SPSS & AMOS Software. The
findings of this study will have practical applications for enhancing the Brand Equity of sepah bank
and other financial in stitutions by strengthening their relationship marketing practices.

Keywords: Relationship Marketing, Dimensions of Relationship Marketing, Brand Equity
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